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1. Wo TAKE KOPMOPATUBHA COLIIAZIbHA ‘The term [CSR] is a brilliant one; it means something,
but not always the same thing, to everybody’
BIANOBIAA/IbHICTb? EBO/TKOLIA KCB Votaw, 1973, p. 11

KCB 03Ha4ano Aayrke pi3Hi pedyi B pi3Hi MOMEHTU 4acy, asie 3a CBOEK CYTTHO Le BiAHOCUTbLCA
[0 «CaMoperyntoBaHHA bi3Hecy 3 meToto 6yTK coLiaIbHO BiANOBIAANbHUMY.

CSR is the way in which business consistently KCB — ue cnocib, 3a gonomoroto Akoro 6i3Hec NocnigoBHO
creates shared value in society through economic CTBOPIOE CMiNIbHI LiHHOCTI B CYCNi/IbCTBI Yepe3 eKOHOMIYHUM
development, good governance, stakeholder PO3BUTOK, epeKTUBHE YNPaBiHHA, YYMHICTb A0 3aLiKaBAeHUX
responsiveness and environmental improvement. CTOPIH | MOKPaLEeHHA HAaBKOJINLLIHBbOrO cepenoBumLLa. IHWNMM
Put another way, CSR is an integrated, systemic cnosamu, KCB — ue iHTerpoBaHum, cuctemHumin niaxia 6isHecy,
approach by business that builds, rather than AKMN CTBOPIOE, @ HE PO3MMBAE YN PYNHYE EKOHOMIYHUN,
erodes or destroys, economic, social, human and coujanibHMM, NtOACBKMM | NPUPOAHUIA KaniTan.

natural capital.

Visser, W. V. (2011). The Ages and Sages of CSR: Towards the
Future with CSR 2.0. John Wiley & Sons, Inc.
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1. O TAKE KOPMOPATUBHA COLJIA/IbHA BIANOBIAANBbHICTb? EBOJIOLLIA KCB 1950-1960-Ti poku

Jluwe Ha noyamky 1950-x poKie y nimepamypi 6yno enepuwie po32aaHymo NOHAMMA KOHKPemMHOo20 8U3Ha4YeHHsA yux 0608’°sa3Kis, i lio2o MoxHa 3po3ymimu
AK NOYamMOK cy4acHoi 0eqpiHiyiliHOi KOHCMpPYKyii KopnopamueHoi coyianbHoi 8idnosidoanbHocmi. Hacnpaedi came 8 1950-x i 1960-x poKax akademiyHi
docnidnceHHA ma meopemuyHi yeHmpu KCB 30cepedunuca Ha coyianbHomy pieHi aHani3y (Lee 2008), Hadarouu liomy NnpaKmMuy4Hi HacnioKu.

Xoua BignoBiganbHi KOMMaHIl iICHYBasIM BXe NOHaA CTONITTA TOMY, TEPMIH
KopnopaTMBHA coliasibHa BianoBiganbHicTb 6yB odiuiHo BBeaeHnn y 1953 poui
aMepUKaHCbKMM ekoHomicTom foBapaom boyeHom y noro nybnikau,ii «CouianbHa
BiANoOBiAaNbHICTb 6isHecmeHa». Tomy boyeHa 4yacTto Ha3uBatoTb HaTbkom KCB.
Ynepuwe onybnikoBaHa B 1953 poui KHura foBapaa P. boyeHa «CouianbHi 060B'A3KM
6isHecmeHa» byna nepwnm BcebiyHMM 0b6roBopeHHsaIM AiN0BOi eTUKM Ta CoLia/IbHOI
BiANOBiAaNbHOCTI. Lle cTBOpMIO OCHOBY, 32 AONOMOTIOI0 AKOI KEePIBHUKN
NiANPUEMCTB | HAYKOBLi MOIN PO3rnAagaTtn npeamMmeT AK YaCTUHY CTpaTeriyHoro
NNAHYBAHHA Ta NPUNHATTA YNPaBAiHCbKUX pilleHb. He3Barkatoum Ha Te, WO BOHA
6yna HanucaHa B iHWY enoxy, BOHa PeryaapHo i Bce YacTile UMTYETbCA yepes ii
aKTYa/IbHICTb ANA Cy4aCHUX eTUYHUX NUTaHb BidHec-onepauin. barato ekcnepTis
BBAXKalOTb, LLO L& OCHOBOMONOXHA KHUMA NPO KOPNOPATMBHY COLiabHY
BiANOBIAANbHICTb.

Bowen, H. R. (1953). Social responsibilities of the
businessman. University of lowa Press.
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1. WO TAKE KOPMOPATUBHA COLIA/IbHA BIAMNOBIAANBHICTB? EBOJIIOLIA KCB

boyeH BBaXKaB, LLO BENUKI Koprnopauil Toro Yacy 3ocepeanan BeaUKy Baaay i Wwo ixHi
Aii Mann BigYYTHMIM BNINB Ha CYCNiNILCTBO, | TOMY iCHyBana noTpeba 3MiHUTK iXHil
CNocib6 NPUNHATTA pilleHb, WOob BKAYUTM MIPKYBAHHSA WOAO iX BAAMBY. Y
pe3ynbtati cBOEI Bipn boyeH (1953) BUCyHYB igeto BU3HAaYEeHHA KOHKPETHOro
Habopy NPUHUMNIB A1 KOPNOpPaL,iM WoA0 BUKOHAaHHSA CBOIX coLliabHUX 060B'A3KIB.
Ha noro aymky, pilleHHsa Ta Aji 6is3HecmeHa BNAMBAOTb HA 3aL,iKaBNEHUX CTOPIH,
CNiBPOOITHUKIB | KNiEHTIB, be3nocepeaHbO BN/IMBAOYM HA AKICTb }KUTTA CYCNiNbCTBA
B uinomy (Bowen 1953). Matouu ue Ha yBasi, boyeH BU3HAuMB couianbHy
BiaNoOBiAaNbHICTb KepiBHUKIB bi3Hecy Ak «30B0B'A3AHHA BIBHECMEHIB
NPOBOAUTU TAKY MONITUKY, MPUMMATU TI PILLEHHA ABO C/IAYBATU TUM
NIHIAM AIN, AKI € BAXXAHUMMW 3 TOYKM 30PY LIINEN | LIHHOCTEN HALLOIO
CYCMINbCTBA». (boyeH 1953, cTop. 6).

Bowen, H. R. (1953). Social responsibilities of the
businessman. University of lowa Press.
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1. WO TAKE KOPMOPATUBHA COLIA/IbHA BIAMNOBIAA/IbHICTb? EBOIOLIA KCB

1950-1960-Ti poKu

Ackpasmm nNpuknagom uporo nepiogy 6ys Kent esic (1960), AkMn NOACHMB, WO
Bar*KNIMBI COLia/IbHi, EBKOHOMIYHI Ta NONITUYHI 3MiHW, WO BiaOYBatOTbCA, ABAAIOTH
coboto TUCK Ha BisHecmeHiB, WOH6 BOHM NepeocMUCINAN CBOKO POJb Y CYCNiNbCTBI Ta
CBOIO COLjianbHy BignosiaancHicTe. esic (1960) ctBepakyBas, Wwo bisHecmeHwn
MatoTb BiAnoBiaHi 3060B°'A3aHHA Nepen, CyCcniIbCTBOM 3 TOYKM 30PpY EKOHOMIYHMX i
JNIIOACbKUX LiHHOCTEN, | CTBEPAKYBAB, LLLO NEBHOK MipOIO CouiasbHa
BiiNOBiAaNbHICTb MOXKe byTM NoB’A3aHa 3 eKOHOMIYHOO Biaaa4veto Ana dipmm
(Davis 1960). 3HayeHHs iaen [esica nonarae B Tomy, WO BiH BKa3as, WO
«couianbHa BiANOBIAANbHICTb Bi3HECMEHIB Mae ByTM CcniBMipHOO 3 iXHbOIO
couianbHoo Bnagoto» (c. 7 1) i Wo yHUKHeHHA i npu3seae A0 3MeHLeHHA
couianbHoi Bnagm ¢ipmu | Aesic 1960).

Davis, K. (1960). Can Business Afford to Ignore Social Responsibilities? California

Management Review, 2(3), 70-76. https://doi.org/10.2307/41166246
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2. O TAKE KOPINMOPATUBHA COLUIA/IbHA BIANOBIAA/IBHICTb? EBONMIOLIA KCB

Mozene nipamian Apui b. Kepponna Big 1979 poky poci € OCHOBHOW Af14
PO3YMIHHSI €NEMEHTIB KOpnopaTUBHOI coujianbHOI BignosiganeHocTi (ame. puc.). L
YOTUPU KaTeropii He € B3AEMOBMKIIOYHUMW, BOHWM TaKOX He MNpusHayeHi aOns
300paXEHHS KOHTUHYYMY 3 €KOHOMIYHUMM Npobnemamu 3 0gHOro HoKy Ta couianbHUMK
npobriemMamm 3 iHWOro. TOBTO BOHU He € Hi KyMYyNATUBHUMMU, Hi aguTuHumK. LLBuawe,
BOHW BMOPSAKOBAHI HA MaroHKy nuwe Ans Toro, Wwob 3anponoHyBaTth Te, WO MOXHa
Ha3BaTu IX PyHOAMEHTaNbHOK POSIN0 B €BOSTHOLT BAXNMUBOCTI.

Xoya BCi Ui BMAM BiANOBIAAnbHOCTI 3aBXAaW iCHyBanu ogHoyacHo ans 6isHec-
opraHisauin, ictopis 6i3Hecy CBIQYMTb MPO PaHHIN AKUEHT Ha EeKOHOMIYHUX, a MOTIM
IOPUOMYHKX acnekTax i 3rogoM TypboTa Npo eTUYHI Ta AWCKpeLinHi acnektu. Kpim Toro,
Oyab-gKka BignoBigancHiCTb abo ais Bi3Hecy MOXyTb MaTW BTINEHi B HbOMY €KOHOMIYHI,
NpaBoBi, eTUYHi ab0 AMCKpeLinHi MOTMBW. YoTUPKM Knacu nuwe ans Toro, wob Haragatw
HaMm, L0 MOTUBM YM Oil MOXHA KnacudikyBaTty SK nepl 3a BCE OAMH UM iHLUWIA i3 LnX
YOTMPLOX BUAIB.

Carroll, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate Performance. The
Academy of Management Review, 4(4), 497. https://doi.org/10.2307/257850
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2. O TAKE KOPINMOPATUBHA COLUIA/IbHA BIANOBIAA/IBHICTb? EBONMIOLIA KCB

EkoHomiyHa BignoBiganbHicTb. Mepwe i ronoBHe GinbLUiCTb couianbHOI BignoBiAanbHOCTI Bi3HECY HOCUTL E€KOHOMIYHWIA XapakTep. lepw 3a Bce 6isHec-iHCTUTYLS €
OCHOBHO EKOHOMIYHOK OMHULIE HALLOrO CyCninbCTBa. TakuM YMHOM, BiH HECE BiANOBIAAMNbHICTb 3a BUPOBHULITBO TOBApIB i MOCAYT, SIKi XO4e CyCninbCTBO, | NpogaBaTH iX 3a LiHO
NpMBYTOK. YCi iHLWi 6isHec-poni fpyHTYIOTECS Ha LbOMYy hyHOAMEHTANBHOMY NPUMYLLEHHI.

FOpnanyHa BignoBiganbHicTb. Tak camo, SK i CyCninbCTBO CaHKLiOHYBaB EKOHOMIYHY CUCTEMY, [03BONSOYM Bi3Hecy B3ATU Ha cebe BUpOBHUYY Ponb, SK YaCTKOBE BUKOHAHHS
«CyCninbHOrO JOrOBOPY», BiH TAKOX 3aKnaB OCHOBHI NpaBuna - 3aKOHU Ta HOPMATUBHI akTu, BIANOBIAHO 40 AKUX OYiKyeTbCS, Lo BisHec Byae dyHkuioHyBaTu. CycninbCTBO OMiKYE Bif
Bi3HeCy BUKOHAHHS CBOEI EKOHOMIYHOI MICil B paMKax 3aKkOHOAaBYMX BMMOT. [MyHKTWPHI NiHil Ha PUCWMHKY Ha Crangi BMLLE BKasylTb Ha Te, LU0, XO4a MU MAEMO HOTUPU BUAU
BiANOBiAaNbHOCTi, BOHX NOBWHHI BUKOHYBAaTMCA OAHOYACHO, SIK Y BUMAaAKy 3 EKOHOMIYHUMU Ta HOPMANYHA BiANOBiAaNbHICTb.

ETtuyHa BignoBiganbHicTb. Xo4a nepLui ABi KaTeropil BTINKKTb €TUYHI HOPMK, € AOAATKOBI BUAW NOBEAIHKM Ta AiSNbHOCTI, SIKi He 0BOB'A3KOBO 3aKpinneHi B 3aKOHi, ane, TM
He MeHLL, OYiKylTbCS Bif Bi3Hecy uneHamu cycninbeTa. ETYHa BignoBiganbHICTb BU3HAYEHa NOraHo, i, OTXe, € TakoK cepen HamBaxumx Ans GisHecy. [poTe ocTaHHIMK pokamm
YiTKO NigKpecntoBanacb eTWYHa BIANOBIAANLHICTL - X04a AebaTth npo Te, WO € eTUYHWUM, a WO He €, TpMBatoTb. [oCUTb ckasaTu, L0 CyCnifbCTBO Oikye Bif Bi3HECY NOHAL 3aKOHHI
BUMOTW.

OuckpeuiHa (goaaTkoBa 4oOPOBiNbHA) BignoBiganbHicTb. [uckpeLintini (abo BonboBi) 060B’a3kM — Lie Ti, NPO SKi CYCninbCTBO HE MaE YiTKOro NoBigoMIeHHs aAns bisHecy
- HaBiTb MeHLUE, HX Yy BUMaAKy €TUYHOI BiAnoBiAanbHOCTI. BOHM 3anuiiatoTeCs Ha iHAMBIAyanbHe CymkeHHs Ta Bubip. Moxnueo, HasBaTu L OvikyBaHHS 00O0B’si3kamMut HEBIPHO,
OCKifbKM BOHW € Ha poscyq GisHecy; ofHaK, couianbHi OYiKyBaHHS iCHYHOTb LOAO TOro, Wo Bi3Hec nepeitme Ha cebe couianbHi poni, sKi NepeBepLlyTb onucaHi goci. CyTb Lux
3axogis nonsrae B TOMY, L0 AKLO bisHeC He Bepe B HUX y4acCTi, Lie He BBAXaeTbCA HEETUYHUM SK Take.

LIst CTpyKTYpa 3 YOTUPLOX YaCTUH HaZae HaM KaTeropii Ans Pi3HMX BignoBiganbHOCTI, WO CycninbCTBO Ouvikye (abo npunyckae) Big GisHecy. KoxHa BignosiganbHiCTb € nuie
YaCTWHO 3arafibHOI CoLliarnbHOI BignoBiganbHOCTI Bi3HECY, WO AaE HaM BU3HAYEHHS, sike BinbLL NOBHO OMKCYE Te, YOro CYCninbCTBO OYiKye Bif Bi3HeCy.

«CouianbHa BignoBiAanbHICTb 6i3HeCY OXOMNHE EKOHOMiYHI, NPaBOBi, €TUYHI Ta AUCKPELiNHI OYiKyBaHHSA, AIKi CYyCMiNbCTBO Mae Bif opraHisaui y neBHUN MOMEHT
yacy» (Carroll, 1979, p. 500).

Carroll, A. B. (1979). A Three-Dimensional Conceptual Model of Corporate Performance. The Academy of Management Review, 4(4), 497.
https.//doi.org/10.2307/257850
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3. WO TAKE KOPMNMOPATUBHA COLIAJIbHA BIANOBIAANIbHICTb? EBO/TIOLLIA KCB

1980-Ti poKu:

onepauioHanizauia KCB

Y 1980 poui Tomac M. xoHc (1980), moxknuso,
by nepwmnin aBTop, AKMN po3rnaaae KCB ak npouec
NPUUHATTA pilleHb, WO BN/IMBAE HAa KOPNOPATUBHY
noseaiHKy. BHecok [xoHca (1980) noctynueca
HOBOMY HanpAamy AMckKycii HaBkono KCB, aka binblue
3ocepeaKeHa Ha ii onepaLirHii peanilauii, HiXK Ha
camin KoHuenuii. Lle npn3seno A0 CTBOPEHHA HOBUX
CTPYKTYP, MoAeneu i metoais, CNPAMOBAHMX Ha
ouiHKky KCB 3 onepauinHoi To4KK 30py.

Wﬁmiﬂ] Respansibility ay a Prooess
The above cliscussiim hrings o sharper foous
ane basic charnctenistic of corgemnite sl re-
spoaisdtifiny, public responsibilicy, or whaiever
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broader range ob social needs, 10 very difflcu
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el e T mmsre sernngly, it is virmaally ompaossa-
I g e P social Jq:pﬂﬂ.ﬂﬁ]il\' i eerms of
specitic decissons, Very few can be pidged ab-
stlutely socially responséile and not mamy can
T combemimed as soclally rvesponsible. Ths
kel 1o the coochen thal corporste sl
reapmEblety cughs nog be seem as a ser of out-
coanets, Tl as @ prooess.

Corporate befavior shoukd not, in most cases.
ke judged by the decisions actually reached. b
by the process by which they are reached.
Broaclly staied, |_l,H:'|'h.|r:-|I:i|1I'|i el o anabyoe
the socml cansegquences of their decisions be-
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et of thnge wha govern large corparations =
that they  incorparate min their  decision-
making process means by which braader socml
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a3 sl enids
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|,
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L verms of the social aspecs of dhear decisions,
e W Frsnestly R e il [ gaverms
msemis than af pu‘lﬂ'n.' grvernments® Perbaps
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Implementing Corpoeate Sixial Respansibilizy
Cmce thes comceps of cos poate soclal respasi-
hility 15 aceepued, the problom, as before, be-
mnes one of impementaton. The new oon-
e leads v g alered sec of critera for evalu-
ating frporane TRE Ll |'|l|!|:'f!|l:l'|1:|!|h!'-¢'. Fmipiasis
is shifted] o the inputs of the decision-making
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tered through the sdelinion of special purpose

Jones, T. M. (1980). Corporate Social Responsibility Revisited, Redefined. California Management Review, 22(3), 59—

67. https://doi.org/10.2307/41164877
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1990-Ti: rnobanizadiis
4. WO TAKE KOPNMOPATUBHA COUIAJIbHA BIANOBIAANBbHICTb? EBO/TIOLUIA KCB Ta KCB

HoHHa XK. Bya (1991), kepytouncs Tum, Wwo BoHa Bbavana
AK NOTpeby B cMCTEMATUYHIN iHTerpauii KoHUenTyaabHUX
acnekKTiB B €4MHY Teopito, nobyaysana 6asyoumcb Ha mogeni
Kepponna (1979) i BapTika i KokpaHa (1985) MOAE/1b TABLE 1
KOPMOPATUBHOI COLIA/IbHOI E®EKTUBHOCTI (CSP). Bya, The Corporate Social Performance Model
(1991) Bu3Haumna Tpu sumipmn CSP: no-nepwe, npuHUMIN
KOPNoOpaTMBHOI CouianbHOI BigNOBIAA/IbHOCTI, AKi
BK/IKOYAIOTb NEriTUMHICTb (IHCTUTYLiIMHUIN piBeHb),

(Wood, 1991, p. 695)

Principles of corporate social responsibility

[nstitutional principle: legitimacy
Organizational principle: public responsibility

FPOMAACLKY BiANOBIAANbHICTb (OpraHis3auiHUM piBeHb) | Individual principle: managerial discretion
ynpasAiHCbKUN po3cyy, (iHaMBiAyanbHUN piBeHb). MNo-apyre, Processes of corporate social responsiveness
BOHA BM3HAuu/1a Npouecm KoOpnopaTMBHOro CouiaibHOro Environmental assessment

Stakeholder management
Issues management

Qutcomes of corporate behavior

pearyBaHHA AK eKOIOMYHY OLIHKY, yNpaB/iHHA
3aUiKaB/IEHMMM CTOPOHAMM Ta YNpaBAiHHA Npobaemamu.

[Mo-TpeTe, BOHA BM3Ha4YUIa pe3y/ibTaT KOPNOPaTUBHOI Social impacts
NOBeAiHKM AK couiasibHi HACNiAKW, couiaNibHi Nporpamm Ta Social programs
Social policies

couiaNibHY NONITUKY.

Wood, D. J. (1991). Corporate Social Performance Revisited. The Academy of Management Review, 16(4), 691. https://doi.org/10.2307/258977
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4. WO TAKE KOPMOPATUBHA COLIA/IbHA BIAMNOBIAAJ/IbHICTb? EBONIOLIA KCB

1990-Ti: rnobanisauis

Ta KCB

Takoxk y 1991 poui Kepponn (1991) npeacrasums «[ipamigy KopnopaTtnsHa
coujianbHa BigNOBIAANbHICTb? 3 METOK HaZaHHA KopucHoro nigxoay no KCB
ANA KepPiBHUKIB, AKMM NOTPibHO Byno 36anaHcyBaTH CBOI 3060B°A3aHHS
nepea akuioHepamu i3 3060B'A3aHHAMMN nepeq, 6iNnbll LWMPOKMM KOIOM
3aL,iKaB/IeHUX CTOPIH, AKI BUHUKAN 3 HOBUX YPALOBUX OPraHiB Ta
HOpMaTMBHUX aKTis CLUA.

Y «Mipamigi KCB» Kepponn (1991) npeacrasus Te, WO BiH BU3HAYMB AK
4OTMPU OCHOBHI 060B'A3KM Byab-AKOI KOMNaHii: 1) eKoHOMIYHi 060B'A3KNK,
AKi € OCHOBOI A/1A iHWWX PiBHIB Nipamian; 2) opnanyHi o60oB'A3KM dipmu;
3) eTnuHi 0608'A3KK, AKI POPMYIOTb NOBEAiIHKY KOMNaHIi No3a
3aKOHOCNYXHAHUMM 060B’A3Kamu; 4) dinaHTponivHi 060B'A3KM Kopnopau,ii
LLLOAO ii BHECKY B MOKPALLEHHA AKOCTI XUTTA cycninbcTea. OKpim rpadivyHoro
npeactasneHHA KCB y TepmiHax BignosiganbHocTi, Kepponn (1991)
CTBEpAXKYBaB, Wo pipma NoBMHHA ByTM A06PUM KOPNOPATUBHOLO
rPOMagAHMHOM, KOHLENLIA, AKY BiH PO3BMHYB Aasni HanpukiHui 1990-x
POKIB.

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward
the moral management of organizational stakeholders. Business Horizons,
34(4), 39-48. https://doi.org/10.1016/0007-6813(91)90005-G

(Carroll, 1991, p. 42)

Figure 3

The Pyramid of Corporate Social Responsibility
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(Carroll. 1991. n. 40)

(Carroll, 1991, p. 40)
Figure 2

Figure 1 Ethical and Philanthropic Components of
Economic and Legal Components of Corporate Social Responsibility Corporate Social Responsibility
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level of operating efficiency.

It is important that a successful
firm be defined as one that is
consistently profitable.

Legal Components
(Responsibilities)
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A i imporanr o assist voluntanly

thixse projects that enhance a
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Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the moral management of organizational stakeholders. Business Horizons, 34(4), 39—
48. https://doi.org/10.1016/0007-6813(91)90005-G
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MomiTHMM BHecok 1990-x pokiB y L0
KoHuenuito 3pobunun bepk i lorcaoH
(1996), aki mann Ha meTi 3HaNTK OOKa3N
3B'A3KYy KCB i3 nO3UTUBHUMMN piHAHCOBMMM
pe3ynbtatamm Gipmu, i 3aBAAKU LLbOMY BOHM
6ynn, mabyTb, NEPLUMMMU, XTO OLLIHMB
nepeBarun CTpaTerivyHOro BNpoBaAKeHHA
KCB. na Hnx KCB MmOXHa BUKOPUCTOBYBATH
3i cmpameziyHUM NiOX000M 3 METOIO
NiATPMMKKN OCHOBHOI AianbHOCTI Bi3Hecy Ta,
AK HACNiAOK, NiaBULLEHHA ePEKTUBHOCTI
KOMMaHii B A4OCATHEHHI il OCHOBHUX Uinen
(Bepk i JTorcooH).

Burke, L., & Logsdon, J. M. (1996). How
corporate social responsibility pays off. Long
Range Planning, 29(4), 495-502.
https://doi.org/10.1016/0024-
6301(96)00041-6

Sumy National
Agrarian University

(Burke & Logsdon, 1996, p. 500)
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4. WO TAKE KOPNMOPATUBHA COUIAJIbHA BIANOBIAANBbHICTb? EBO/TIOLUIA KCB Ta KCB

(Burke & Logsdon, 1996)

Kpim Toro, bepk i JTorcaoH (1996) Bu3Haunnm n'atb BuMipis ctpateriyHoi KCB, AKi AnA HUX € BaXXAMBUMU 1A

NOCATHEHHA Bi3Hec-Uinen, a TakoK ANA CTBOPEHHA BAPTOCTI:

1) ueHTpanbHe micLe, AKe NOKa3ye, HacKiNbKK Bansbka abo Bianosigae KCB komnawii, ii micia Ta winam;

2) cneumndika, AKa NpeacTaBAA€E 34aTHICTb OTPMMATU KOHKPETHI BUroan ana eipmm;

3) nNpOaKTUBHICTb, TOBTO 34aTHICTb CTBOPIOBATU MOJITUKY 3 YPaxyBaHHAM COLiaNbHUX TEHAEHL,IN;

4) BONIOHTAPM3M, LLO NOACHIOETLCA ANCKPELLIMHMM NPOLECOM NPUNHATTA pilleHb, Ha AKUIK He BNAMBALOTH
30BHIiLLHI BUMOTU BiAMNOBIAHOCTI;

5) BMAUMICTb, AKA CTOCYETbCA aKTYyaIbHOCTI CNOCTeperKyBaHoI Ta BMNi3HaBaHOI KCB AN BHYTPILWHIX | 30BHILIHIX
3auikasneHux ctopin (Burke and Logsdon 1996).

Kpim TOro, bepk i JlorcaoH (1996) ctBepaKyBanu, Wo BNpoOBaAKeHHA cTpaTeriyHoi KCB yepes i n'aTb BUMIpiB

npu3Beae A0 CTpaTeriyHoro pesynbtaTy Y GopmMi CTBOPEHHA LLIHHOCTI, AKY MOXHa iAeHTUPiKyBaTU Ta BUMIPATH, ane

AKa 0OMEKYETbCA EKOHOMIYHOO BUTroaoto Ansa dipmu.

Burke, L., & Logsdon, J. M. (1996). How corporate social responsibility pays off. Long Range Planning, 29(4), 495-502. https://doi.org/10.1016/0024-
6301(96)00041-6
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4. WO TAKE KOPMOPATUBHA COLUIA/IbHA BIANOBIAANBHICTb? EBONMOLIA KCB

LLle oAMH KNHOYOBMIA BHECOK Y AMUCKYCiIHO HABKOJIO KOPNOPATUBHOI NOBEAIHKN BUHUKAQ 3 KOHLEeNLii
«MoTpinHoro pesynbraty», Bnepe po3pobneHoi EnkiHrroHom y 1994 poui sk OCHOBM CTanoro >
PO3BUTKY, AKa 36aN1aHCOBYE COLia/IbHMIN, EKONOTIYHMIN Ta EKOHOMIYHUI BNAMB KOMMaHIi. MNi3Hiwe
EnkiHrtoH (1997) noacHus, Wwo WwWnax Ao AOCATHEHHA BUAATHUX Pe3ynbTaTiB (CouiaNbHUX, EKONOTIYHUX
Ta eKOHOMIYHMX) NnonArae B epeKTMBHOMY Ta AOBroCTPOKOBOMY NAPTHEPCTBI MiXK NPUBATHUM i
AEPXKABHUM CEKTOPAMM, @ TAKOXK MiXK 3aL,iKaBNeHUMM CTOPOHaMK. KoHuenuia NoTpiMHOro pesynbraTy
CTana NonynsapHor HanpuKiHui 1990-x poKiB AK NPAKTUYHUIA Niaxia A0 CTaNoro PO3BUTKY, | BOHA
3a/IMLLIAETBLCA aKTyanbHOW B gMUCKycii npo KCB, oCKiNbKM BKA3ye Ha Te, WO Koprnopawil NOBUHHI MaTH
COLiaIbHO Ta eKOJIOTYHO BiANOBiAANbHY NOBEAIHKY, AKY MOXHa NO3UTUBHO 36an1aHCyBaTH 3i CBOIMM
€KOHOMIYHMMU LiNAMMWN.

cannibals

1he ipk ncmcm\'@;.

of 2181 toreay ' .
.

Environment sy F.conomic ) Planet v Profit
N /

Elkington, J. (1997). Cannibals with Forks: The triple bottom line of 21st century business. Capstone: Oxford.
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5. LLLIO TAKE KOPMOPATUBHA COLIA/IbHA BIANOBIAAIbHICTb? EBOJTIOLLIA KCB

2000-Ti: cTpaTeriyHmim
niaxin no KCB

Y nepuwi poku asaguatb nepworo ctonitta Kpeur Cmit (2001) noacHums, wo
KOpnopaTMBHA NONITUKA 3MiHMIACA Y BiAMNOBIAb Ha iIHTEpecHu CycninbCTBa, i B
pe3ynbTaTi Le 4acTo Maso NO3UTUBHMIN couianbHMIK BNAMB. Lle 03Havano, wo cdepa
CoLiaNbHOI BiANOBIAANBHOCTI (3 TOYKM 30py Bi3HECY) Tenep OXOMJIHOE WMPLIMA HAbIp
3aUiKaB/IEHUX CTOPIH, i 6Byno 3aNpPoONOHOBAHO HOBE BU3HAYeHHA: «KoprnopaTMBHa
couianbHa BignosiganbHicTb (KCB) cTocyeTbeca 3060B'A3aHb dipmum nepes, i
3aUiKaB/I€EHUMM CTOPOHAMUN — JIIOAbMU, AKI NOCTPaAXKAaNN BiJ KOPNOPATUBHOI
NONITUKK Ta NPaKTUKN. Lli 3060B'A3aHHA BUXOAATb 3@ PaMKU HOPUANYHUX BUMOT i
060B'sA3KIB Ppipmu nepen, il akuioHepamn. BUKOHaHHA Unx 3060B'A3aHb CNPAMOBaAHEe
Ha MiHimi3auito byab-aKOoi WKOAM Ta MAaKCUMMI3aLLito A0BroCTPOKOBOro 6,1aroTBOPHOIO
BnanBy ¢dipmun Ha cycninbcteo» (Cmit 2001, ctop. 142).

Smith, N. C. (2001). Changes in corporate practices in response to public
interest advocacy and actions. In P. N. B. a. G. T. Gundlach (Ed.), Handbook of
Marketing and Society. Thousand Oaks.
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5. LLLIO TAKE KOPMOPATUBHA COLIA/IbHA BIANOBIAAIbHICTb? EBOJTIOLLIA KCB

Marrewijk (2003) npepgctasus ornag  KoHuenuin KCB Ta
KOPNOPaTMBHOI CTIMKOCTI, B SKWUX BiH BM3HAB LI HOBY
nepcnektnsy wogo KCB. Mappesiik (2003) noacHus ueMn
HOBWUIM cycninbHMK nigxia Ao KCB AK cTpaTteriyHy BiAnoBigb Ha
HOBI KOPNOPATUBHI BUKNNKMU, AKI, AK BiH NOACHMB, € Pe3yNbTaTOM
eBOIIoLi ponen i 060B'A3KIB KOXKHOIO CeKTOpa cycninbcTea. Ans
Marrewijk (2003) ¢ipmn pearyloTb Ha CBOi  BUKIUKWK,
NpMMUMatoun pisHi piBHi iHTerpauii KCB y CTpyKTypy KOomnaHii,
TemMa, AKa Bce Wwe 0b6roBopETLCA B NliTEPATYPI.

BianosigHo, Marrewijk (2003) pas n'aTb iHTepnpeTauin: Ao
MOro KOHLENLUii KOPNOpPaTMBHOIO CTa/ior0 PO3BUTKY, AKY BiH
BU3HAB AK cyyacHe po3ymiHHA KCB. Ui iHTepnpeTauii MoXKHa
PO3yMIiTM AK piBeHb iHTerpauii KCB y noniTuky Ta CTPYKTypy
KomnaHii. LlinicHa iHTepnpeTauia Mappesitika (2003) €, mabyTb,
HaMbiNbl aKTyaNbHOW ANA Lifer HaWoi NeKLii, OCKiNIbKM BOHa
npeactaBnae noBHY iHTerpauito KCB, mMOTMBOBaHYy MOLWYKOM
CTaNIoro PO3BUTKY B PO3YMIHHI TOro, WO KOMMaHIl BigirpatoTb
HOBY POJIb Yy CYCMiNbCTBI i, AK HACNiAOK, MakTb MNPUMAMATH
CTpaTeriyHi pileHHAa, wWob aganTyBaTUCA A0 CBOrO COLLia/IbHOro
KOHTEKCTY.

2000-Ti: cTpaTeriyHmim
niaxin no KCB
Marrewijk, 2003, p. 100

1. legislation and maintenance (control)
2. competition and cooperation (market)
3. collective action and participation

State Siate

Business

Civil Society Business
Past Present

Civil Society

Figure 1. State, business and civil society,

van Marrewijk, M. Concepts and Definitions of CSR and Corporate Sustainability:
Between Agency and Communion. Journal of Business Ethics 44, 95-105 (2003).
https://doi.org/10.1023/A:1023331212247



https://doi.org/10.1023/A:1023331212247

Co-funded by
the European Union

Sumy National
Agrarian University

B

Compliance-driven C5 (Blue): C85 ar this
level consists of providing welfare 1o
society, within the hmies of regulations
from the rightful anthorities. In addition,
aorganizations might respond o charrty
and stewardship considerations. The moti-
vanon for €5 15 that C85 s perceved
as a duty and ebliganon, or correct behav-
Telils

. Profit-driven (28 (Orange): C8§ at this level

consists of the inregration of social, erhical
and e¢cological aspects nto business opera-
tons and decision-making, provided it
contributes to the fmancial bottom line.
The motvation for C5 s a busimess case:
C5 15 promoted if p:uﬁtabll_', for example
becauze of an improved reputation in
vartous  markets  (customersd employees/
sharcholders).

. Canng C8 (Green): CS consists of balancing

economic, social and ecological concerns,
which are all three important in themselves.
C5 mmitiaoves go beyond legal comphance
and beyvond profit considerations, The mot-
vation for C5 is that human potential, social
responsibility and care for the planet are as
such important,

4. Synergistic CS (Yellow): CS consists o

a search for well-balanced, functional
solutions creating value in the economic,
social and ecological realms of corporate
performance, in a synergistic, win-together
approach with all relevant stakeholders. The
motivation for CS is that sustainability is
imnortant in itself. esneciallv becanse it is
recognised as being the inevitable direction
progress takes.

. Holistic CS (Turquoise): CS is tully inte-

grated and embedded in every aspect of the
organization, aimed at contributing to the
quality and continuation of life of every
being and entity, now and in the future.
The motivation for CS is that sustainability
is the only alternative since all beings and
phenomena are mutually interdependent.
Each person or organization therefore has
a universal responsibility towards all other
beings.

van Marrewijk, M. Concepts and Definitions of CSR and Corporate Sustainability: Between Agency and Communion. Journal of Business Ethics 44, 95-105
(2003). https://doi.org/10.1023/A:1023331212247
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5. LLLIO TAKE KOPMOPATUBHA COLIA/IbHA BIANOBIAAIbHICTb? EBOJTIOLLIA KCB

2000-Ti: cTpaTeriyHmim

nigxin no KCB

CtpaTeriyHa BignoBiab, AKY KOMMaHii pobaaTb Ha couia/IbHUMA KOHTEKCT
byna npopaTkoBO gocniaxkeHa Beptepom i Yangnepom (2005), aki, y csoin
nepwin cninbHO onybAaiKoBaHiIM npaui, 30cepeannncsa Ha BMPOBaAKEHHI
ctpateriyHoi KCB AK YyacTuHM bBpeHa-MeHeaXMEHTY 3 METOK AO0CATHEHHA
Ta NIATPUMKN NErTUMHOCTI B rN06afibHOMY KOHTEKCTI. AKTYa/IbHICTb IXHbOI
pobOTN 3aneUTb BiA, aAKUEHTY, MPUAINEHOrNO 3MilLEHHIO COLiaNbHOI
BignoBiganbHOCTI wnaxom nepetsopeHHA «KCB i3 miHimanbHOro
3060B’'A3aHHA... Ha cTpaTeriyHy HeobxigHictb» (Beptep i Yananep 2005,
c. 319). Kpim Toro, Beptep i Yangnep (2005) crBeparKyBanu, wWwo
ebekTMBHa iHTerpauyia SCS noBMHHA euxodumu 3 «CNPABMCHLOI
gi00aHocmi 3miHam i camoaHanizy» (ctop.322) i mae BUKOPUCTOBYBATUCA
niaxia «3ropy [OHU3Y» NPOTArOM YCiX onepaui KomnaHii, wob ue
NepeTBOPUNOCA Ha CTiMKY KOHKYPEeHTHy nepeBary. HaBiTb AKWO iXHil
niaxin, no KCB 30cepeqrKyBaBca FONNIOBHUM YNHOM Ha
KOHKYPEHTOCMPOMOXHOCTI Ta JIEriTUMHOCTI KOMMNAaHIiN, 1XHIN TFONOBHUMN
BHecoK noxoautb Big npamoro BWU3HAHHA KCB CTPATEFN4YHOIKO
HEOBXIAHICTHO, wo pobuTsb ii He3amiHHOW AnA byab-AKoi Kopnopadil.

8. Strategic CSR: Good business sense

For brand-based firms, Archie Carroll’s (Carroll,
1979) four-stage hierarchy of social responsibility
collapses into one of economic viability and social
legitimacy. As Bansal and Bogner (2002, p. 277)
reason:

“An organization’s image is the cumulative assess-
ments of the firm by its stakeholders over time. If
the firm conforms to stakeholder expectations, it
builds legitimacy. ... this helps build stronger
relationships and trust with its stakeholders, and
... €an assist the organization in the face of adverse
... conditions.”

Werther, W. B., & Chandler, D. (2005). Strategic corporate social responsibility as global brand insurance. Business Horizons, 48(4), 317-324.

https://doi.org/10.1016/j.bushor.2004.11.009
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5. O TAKE KOPINMOPATUBHA COLUIAJIbHA BIANOBIAA/IbHICTb? EBONMIOLIA KCB

He3Bakatounm Ha 3ycunna ypagdis, rpyn aKTUBICTIB | HAyKOBLIB, B OCTaHHIX CKaHAanax BuABMANACA
6e3)kanbHa KOpPNoOpaTUBHA MNPaKTUKA OTPMMaAHHA nNpubyTtKy. OgHak ¢yHaameHTanbHa cTtatTa [lopTtepa i
Kpamepa (2011) «Benuka igea: CTBOPEHHA CNiNbHOI LIHHOCTI» CTana BE/IMKMM MPOPUBOM Y KOHLUenLUii
320X04YeHHA NPUBYTKY, BUPiLWYHO4YM cycninbHI npobnemu = «pobutn gobpe, pobnaumn gobpo».

Creating shared value (CSV) = CrtBopeHHA cninbHOi uiHHOcTi (CSV) BigHOCUTBCA A0 cCTpaTeriyHoro
npouecy, 3aBAAKU AKOMY KOpnopauii MOXXyTb NepeTBOpUTU couiasibHi npobaemn Ha MOXKAmBOCTI AnA
6isHecy (Menghwar & Daood, 2021, p. 466). CtpaTeriynmn niaxig CSV Ao BUPIiLLEHHA cycnibHMX Npobnem i
MOro TICHMM 3B’A30K 3i CTPATEeriYyHo KOPMOPaTUBHOK COLLiaNbHOK BiAMOBIAANBHICTIO | TEOpI€Elo
3aUiKaB/NI€HNX CTOPIH TPUMAKOTb KOHLENLID B LEeHTPI yBarn AK y KOpPNopaTMBHOMY, TaK | B aKageMiYyHOMY
CBITI.

Porter, M.E., Kramer, M.R. (2006) Strategy & society: The link between competitive advantage and corporate social responsibility, Harvard
Business Review, 84 (12), pp. 78-92 https.//hbr.org/2006/12/strategy-and-society-the-link-between-competitive-advantage-and-corporate-
social-responsibility

Menghwar, P. S., & Daood, A. (2021). Creating shared value: A systematic review, synthesis and integrative perspective. International Journal of
Management Reviews, 23(4), 466—485. https://doi.org/10.1111/ijmr. 12252
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5. LLIO TAKE KOPINMOPATUBHA COLIAJIbHA BIANOBIAA/IbHICTb? EBOJTIOLLIA KCB

2000-Ti: cTpaTeriyHmm
nigxig no KCB

MopTtep i Kpamep (2006) cTBEpAKYIOTb, LLLO KOMMAHIT
MOXYTb 0OCATTU KOHKYPEHTHOI nepeBarm 3a 40NOMOroko
KCB, i n0ACHMB, LLO KOpNnopaLii MOXKYTb BUPiLLYBaATU CBIl
KOHKYPEHTHMIM KOHTEKCT 33 A0MNOMOrOH CTPaTEriyHOro
niaxoAy, AKMM NPU3BOANTb A0 CTBOPEHHA CMNi/IbHOI
LLiIHHOCTI 3 TOYKM 30py NepeBar A4na CycninbCTaa,
OA4HOYACHO NOKPALLYHOUYMN KOHKYPEHTOCAPOMOXKHICTb
dipmun. 3a MNoptepom i Kpamepom (2006), kKomnaHia
MOBWHHA CNOYATKy NOAUBUTUCA 3CEPEUHM, WOO
CKNACTU KapTy COL,ia/IbHOrO BMNJINBY CBOIO JIAHLIOXKA
CTBOPEHHA BAPTOCTi Ta BU3HAYUTU NO3UTUBHUM i
HeraTMBHMIM BNIMB CBOEI AiANbHOCTI HA CYCNiNbCTBO, a
NOTiM 30CepeanTUCa Ha TUX, AKi MatoTb HanbinbLy
CTpaTeriyHy UiHHicTb. [MoTiMm dipma NOBMHHA ANBUTUCA
30BHi, W06 3p03yMiTV BNMB COLLIaIbHOIO KOHTEKCTY Ha
Il NPOAYKTUBHICTb | AOCATHEHHA pe3yabTaTy.

Tabnuuya. PisHnua mixk CSR i CSV https:

CORPORATE SOCIAL RESPONSIBILITY
CSR

CREATING SHARED VALUE
csv

Addressing societal needs and challenges
by giving back + doing no/less harm

Addressing societal needs and challenges
with a business model

Duinﬂand

Doing well by doing good

Discretionary or in response to
external pressures, no relation with
competitivenass

Integral to competing: propels
competitive advantage in new,
unlocked markets

Separate from profit maximizing,
philanthropy

Integral to profit maximizing

Agenda determined by external
factors and often personal or
departments’ preference

Agenda company, sector and market

specific

No real influence on innovation, other
than incremental

Initiates radical innovation and
incremental innovation at scale

Operational and tactical issue

Strategical priority, at the heart of
business

Scalable, but from cost perspective

Scalable, with profit increasing

Seen as costs and legitimization of
operations for investors

Seen as commercial opportunities
for investors

Porter, M.E., Kramer, M.R. (2006) Strategy & society: The link between competitive advantage and corporate social responsibility,
Harvard Business Review, 84 (12), pp. 78-92 https.//hbr.org/2006/12/strateqy-and-society-the-link-between-competitive-

advantage-and-corporate-social-responsibility
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Mark Kramer uyurata: https://bit.ly/39ywZco

Y 8i0nogiob Ha HedasHO cmammio Harvard Business Review npo cmeopeHHA CrnifbHOI YiHHOCMI, AKy A Hanucas pa3om i3 MaliKkaom
Mopmepom, 8 ompumas 3anUMAaHHA MPo 830EMO38’A30K MiX KOPropamusHot couiasnbHor sionosidansvHicmio (CSR) ma cmeopeHHAM
cninbHoi yiHHocmi (CSV). Xiba CSR i CSV He 00He i me came — pobumu 0obpe, pobaayu 0obpo?

Mu sesaxcaemo, wjo KCB — ye 8iOMiHHa — OOHAK AKa Moxce rnepezykysamucs i3 CSV — KoHyenyisa 8i0 cmeopeHHA CrisbHOI YiHHOCMI.
KopnopamueHa couyiansHa 8i0nogiodanbHicme WUPOKO CrpuliMaemesca AK UeHmp sumpam, a He ueHmp npubymky. Hasnaku, cmeopeHHsA
CninbHOI BapmMocmi cmocyemeoca Hosux bizHec-Mmoxusocmel, AKi CMBOPHOHMb HOBI PUHKU, NMidsuwyroms npubymekosicme i 3MiyHIOHOMb
KOHKypeHmMHe no3uyioHysaHHA. KCB — ye sidnogioanbHicme; CSV — ye cmeopeHHA YiHHocmi.

3suyaliHo, ¢ppaza «pobumu 0obpe, pobaayu 006po» oxornare AK iHiuiamueu cninbHoi yiHHocmi, ak-om Chevy Volt — Hosul
npoodyKm, AKUU MU po32A900EMO AK CrifAbHY YiHHICMb, mak i binbw mpaduyiliHy 0ifnbHicme i3 KCB, ak-om 38imHicme GRI, aky
8i0NosioasbHi KOMNAHIi cnpulimaromes AK sumpamu Ha eeldeHHA bi3Hecy. Asne 80HU npeocmasasarome Oyxce Pi3Hi cmpameziyHi ma
yrnpasniHCbKi pileHHA.

Lle npasda, wo mu nucanu npo KCB y «Cmpamezia ma cycninbCcmao», Xxo4a Ha8MUCHO YHUKG/AU BUKOPUCMAHHA b020 mepMiHy 8
Ha3e8i, momy w0 Hasime y 2006 pouyi mMu 3HAGAU, WO HAMA2AEMOCA ONUCAMU WOCb iHWe — MU B8UKopucmosyeanu ¢pasy «cninbHa
UiHHicmb», ane 8o0Ha 30a8as1acA 3aHa0mMo Ho8ot, 8 mol Yac, w,ob 3amiHumu 0obpe npuliHaAmy mepmiHonozito KCB, i mu 3a8x#0u Heoxo4ye
CMBOPHEMO HOBUU HAP2OH.

Cnpasa 8 momy, wo mu b6a4yumo, w0 NoseodiHKa KepisHUUMBA W000 coyianbHo20 8nausy bizHecy pi3Ko 3MiHKEMbCA 8 ba2ambox
MposioOHUX Cc8iMOBUX KOMMAHIAX. He3anexHo 8i0 moeo, Yu HA3UBAEMbLCA 80HA «Hos8a ¢opma KCB» yu «cninbHa UiHHICMb», 80HA
NPUHUUNOB0o 8idpi3HAEMbCA 8i0 dignbHocmi 3 KCB 5 yu 10 pokie momy. https.//bit.ly/39%ywZco
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5. LLIO TAKE KOPMOPATUBHA COUIA/IbHA BIANOBIAANBbHICTb? EBOJTIOLIA KCB
Pobota MNopTepa Ta Kpamepa (2006) 3abe3neynna HoBe pO3yMiHHA s g oo
KCB sk cnocoby makcmMmizau,ii B3aEMO3aneXHOCTI MixK BisHecom i Harvard '

CYCniNbCTBOM 33 A0OMNOMOrOH LiNICHOro niaxoay A0 AiANbHOCTI Busil1es E

KOMMaHII Ta 3anNpoOnNoOHOBAHO NOACHEHHA nepeBar BUKOpuUcTtaHHA KCB

.
AK UinicHoi 6i3HeC-CTPYKTYpM 3amicTb 0OMerXKeHOi, OpiEHTOBAHOI Ha ReVIew

uinb. @aktnuHo, MopTtep i Kpamep (2006) ctBepaKyBanu, WO AKLO
KCB BMKOPMCTOBYETbHCA H€3 LiNiICHOro NiaxXoAy i 30cepeayKyeTbCs

NnLe Ha neBHUX uinax (Hanpuknan, KCB BUKOPUCTOBYETLCA AK Cr'eatjn
IHCTPYMEHT 418 OTPUMAHHA COoLiaNbHOI NiueH3ii Ha AianbHicTb abo Shared a[ue
AN AOCATHEHHSA Ta NIATPUMKM penyTalinHoro ctatycy abo ana “**:,_...,..:".r."""‘"

3a4,0BOJIEHHA 3aLiKaBAEHUX CTOPIH) Le obmerKye NoTeHuian KOMNaHii
CTBOPHOBATU COLia/IbHI NnepeBaru, 04HOYACHO NIATPUMYIOYU TXHI
Gi3Hec-Lini.

Porter, M.E., Kramer, M.R. (2006) Strategy & society: The link between competitive advantage and corporate social responsibility,
Harvard Business Review, 84 (12), pp. 78-92 https.//hbr.org/2006/12/strateqy-and-society-the-link-between-competitive-
advantage-and-corporate-social-responsibility
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MoHATTA CTBOPEHHSA UiHHOCTI Yyepe3 KCB 6yno niatpumaHo Xycten, i
Annen (2007), aki nposenu onuTyBaHHA HaMbIiNblIMX KOMNAHIM
IcnaHii 3a KiNbKICTIO NpauiBHMKIB 3 METO BUABJIEHHA OCHOBHMX
CTpaTeriYHMX acCnekTiB, AKi KOMMAHIT BBAXKalOTb BaAXXAMBUMU [/1A
CTBOpEHHA uiHHOCTI Yepe3 KCB. Ana yboro X'tocten i Annen (2007
CNMpPannuca Ha 4YOoTUPU 3 N'ATM BUMIpiB cTpaTeriyHoi KCB,
BCTaHoBNeHi bepkom i JlorcgoHom (1996), wob noTtim Hagatu
BnacHe Bu3HayeHHA KCB Ak 3gaTHOCTI KomnaHii: « 1) 3abe3neuntn
y3rogKeHy CnpsamMoBaHiICTb Ha nopTdenb pecypciB i aKTUBIB pipmu
(ueHTpanisauisa), 2) nepenbaunMT KOHKYpPEHTIB Yy npuabaHHi
cTpaTteriyHMx GaKTopiB (MPOAKTUBHICTL);, 3) CTBOPUTM penyTaLinHy
nepesary 4epe3 3HAHHA CNOXMBAYaMW  MOBEAiHKM  dipmu
(suammictb); 4) 3abesneumtn, WO6 CTBOpEeHa AoAaHa BapPTICTb
Hagxogauna go dipmu (npucsoeHHa)» (Husted and Allen 2007, p.
596). Baknuso nigkpecautn, wo Xactren i AnneHn (2007) He
3rafain  KoHUEenNuito BOJIIOHTAPU3MY, 3anponoHoBaHy bepkom i
NorcaoHom (1996), y cBoemy Bu3HayeHHi cTpateriyHoi KCB, ane
BKA3a/M Ha 1 aKTyanbHiCTb AK Kaw4yosoro sumipy KCB pana
CTBOPEHHA LiHHOCTI.

2000-Ti: [ v
5. LLLIO TAKE KOPMOPATUBHA COLIA/IbHA BIANOBIAAIbHICTb? EBOJTIOLLIA KCB

The Burke and Logsdon framework provides a useful starting point for this work. The framework
was proposed as a practical instrument for helping managers develop CSR strategies that “pay off™;
it was not a fully developed model with testable hypotheses. Accordingly, we have translated the
framework into the resource-hased view, and defined strategic CSR as the firm's ability to: 1) pro-
vide a coherent focus to a portfolio of firm resources and assets (centrality); 2) anticipate compet-
itors in acquiring strategic factors (proactivity); 3) build reputation advantage through customer
knowledge of firm behavior {visibility); 4] ensure that the added value created goes to the firm
(appropriability].” Voluntarism, we should note, is missing from this description of strategic
(SR, though it 15 a key variable in C5R value creation. We will return to this issue below in the
theory section of the paper.

Husted, B. W., & Allen, D. B. (2007). Strategic Corporate Social Responsibility and Value Creation among Large Firms. Long Range Planning, 40(6),

594-610. https://doi.org/10.1016/].Irp.2007.07.001
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5. O TAKE KOPINMOPATUBHA COLUIAJIbHA BIANOBIAA/IbHICTb? EBONMIOLIA KCB nigxia no KCB

Kpim TOro, HagaHi HanbinbLw
aKTyanbHi BHeckun Husted i Allen
(2007) no KoHuenuii KCB matoTb
NOABIMHUIN XapaKTep: No-nepLue,
KCB cTBOpto€ HOBI chepwm
MOX/INBOCTEN Yepes3 NOoCTiNHe
NparHeHHA 40 CTBOPEHHA
BAPTOCTI, LWO, Y CBOIO Yepry,
npu3BOAUTb A0 iHHOBaUiN. lNo-
apyre, snposaaxeHHAa KCB 3
METOK CTBOPEHHA LLIHHOCTI
HEeMWHyYe noB’A3aHe 3
couiaZlbHUMM BUMOTaMM.

Husted, B. W,, & Allen, D. B.
(2007). Strategic Corporate Social
Responsibility and Value Creation
among Large Firms. Long Range
Planning, 40(6), 594-610.
https://doi.org/10.1016/].Irp.2007.0
/.001

Table 1. A Comparison of Traditional CSR, Strategic CSR, and Traditional Strategy

(Husted & Allen, 2007, p. 598)

Strategic Different Approaches to CSR and Strategy
Dimensions

Traditional CSR Traditional Strategy Strategic CSR
Visibility Irrelevant: Doing good is its Build customer awareness of  Building customer and

Appropriability

Voluntarism

Centrality

Proactivity

own reward — and is profitable
in the long run.

Irrelevant: Doing good is its
own reward — and profitable
in the long run.

Participate in social action
beyond that demanded by the
firm’s interests and the law.
Irrelevant: Doing good is tied
to social need and not to core
business mission.

Anticipate changes in social
issues.

product and brand.

Manage supplier, customer,
and competitor relations to

capture value added for firm.

Firm innovation based on
ability to learn: non —
deterministic behavior.
Create value via product/
service innovation.

First-mover advantage.

stakeholder awareness of
product with CSR value
added.

Manage stakeholder relations
to capture value added for
the firm.

Participate in social action
bevond that demanded by
law.

Create value via product/
service innovation linked to
social issues.

Anticipate changes in social
issues that present market
opportunities.
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niaxin no KCB

[NlepeKoHaHHA B AOCATHEHHI KOHKYPEHTHOI nepesarun Ta
CTBOPEHHI LiHHOCTI 3a gonomoroto KCB 6yno goaaTtkoso
po3BuHeHe XecniHom i Ovoa (2008), aki cTBepaxKyBsanu,
LLLO HaBITb AKLWO NpakTUKn KCB € HanbinbLw
eeKTUBHUMM, KONU BOHU po3pobieHi cneuiaibHO, BOHM
BCE OAHO AOTPUMYIOTLCA 3arabHUX NpuHuunis. o6
niaTeepauMTK CcBOIO rinoTesy, XecniH Ta Oyoa (2008)
npoaHanisysanun 21 3pa3koBy npakTuKy KCB i nomitnau,
LLLO CiM 3arasibHUX MPUHLUMNIB KEPYIOTb CTPATErNYHMM
niaxoaom Ao KCB y BuBpaHMUX KOMNaHisx:

KY/IbTUBYIMTE HEOOXiAHI TanaHTy,

PO3BMBANTE HOBI PUHKM,

3axuwanTte obpobyT NpauiBHUKIB,

3MEHLLYMTE BMNJINB HA HABKOJIMLLHE CepeoBULLE.
cnig, oTpMmyBaTK NPMUBYTOK Big NOBIYMHMX NPOAYKTIB,
3a/1y4aTU KNIEHTIB |

03e/1eHI0BATU NIAHLION MOCTABOK.

HESLIN, P. A., & OCHOA, J. D. (2008). Understanding and
developing strategic corporate social responsibility.
Organizational Dynamics, 37(2), 125-144.
https://doi.org/10.1016/j.orgdyn.2008.02.002

(HESLIN & OCHOA, 2008, p. 130)

TaeLe 2 StrateGic cskR PrinciPLES AND ExeEmpPLARY PRACTICES

STRATEGHC CSR remcirLes CORPORATICN Expmriany sTRaTEGIC CSR rRAcTICES
1. Cultivate needed talent Muarriott Provide extraordinary career opportunities
Microsoft MNurture required [T talent

2, Develop new markets

a

. Protect labor welfare
4. Reduce vour
environmental footprint

5. Profit from by-products

By, Imvolve customers

-]

. Green your supply chain

GlaxoSanrith il ine

Phidliges Elechromics
Giohy Telecom
Whole Fools

Leid Struss
Cdegard & Rugmark
Shrrbnicks

D Pl
Ethael M
Morsk Hydro

Fufi Xerox
Shirme ndiestries
tianildrn

Tirget
Heaodett-Packard
Patagorma

iestle
Whal-Max
5.0 Jotmsan

Expand access to medications

Produce resource-efficient producks
Create Arst-Hime consumers
Specialize in organic products

Replace exploitation with education
Certifv ethical production
Enhance farmers” productivity and welfare

Create more value and less “stuff™
Produce abundant life from wastewater
Renew raw materials

Redesign products for learning and profits
Adopt cradle-to-cradle manufacturing
Convert grain and starch waste to fuels and food

Enable customers to improve education
Reduce the environmental cost of 1T use
Educate and engage customers

Crptimize transportation
Reduce packaging across the supply chain
[dentify, publicize and reward greener alternatives

Agrarian University



https://doi.org/10.1016/j.orgdyn.2008.02.002

Co-funded by Sumy National
the European Union Agrarian University

- 2000-Ti: cTpaTeriyHnm
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3pa3Kkosi NpakTuKK KCB, npeacraBneHi (HESLIN & OCHOA, 2008, p. 130)
XecniHomTta O4yoa (2008) patoTb yaABAEHHA Npo

noTeHUinHi nepeBarn KCB ana cTBOpeHHA
CRiNbHOT LIHHOCTI AN1A CamMnX KOMNaHIK, TXHIX © 308 Rlcvir . A ights rsrved, i
3aUiKaB/I€HMNX CTOPIH Ta COLiIaNIbHOIO KOHTEKCTY,

W |n_uilw.itilm.llq!}'m:ul:\:||-r||

PopEatla ChInG B W, SCanoeiract.com

B AKOMY npautooTb dipmu. Buxogaum 3 pobotu e ertaneaDlnct

XecniHa Ta Ovoa (2008), moxe 3paTunCA, WO .

NPUHAMMHI ANA AeAKUX BCECBITHbO BiAOMMUX Uﬂdef&tdﬂdlﬂg Clnd
KOMMNaHiM !3U|pa Y CTBOPEHHA CMinbHOT LiHHOCTI developlng Stfﬂ[eglc
CTa/sla pywWwinMHO CUNOKO ANA iHTerpauii _
rnobanbHUX i CKNagHUX NUTaHb Y Nonituky KCB COI‘pOI”&tE‘ SOCIHI
KomnaHrii. MMpuHanmHi, HanpukiHui 2000-x pokis, bl

6yno 3po3ymino, wo KCB mae noteHuian gna reSpOHSI 1 1tY
CTBOPEHHA CNiJIbHOI LWiHHOCTI Ta BUPILLEHHA PETRE RN D DA

couiasibHMX Npobnem.

HESLIN, P. A., & OCHOA, J. D. (2008). Understanding and developing strategic corporate social responsibility. Organizational Dynamics, 37(2), 125-144.
https://doi.org/10.1016/j.orgdyn.2008.02.002
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6. LLIO TAKE KOPMNMOPATUBHA COLLIAJIbHA BIANOBIAANIbHICTb? EBOJTIOLLIA KCB

THE CONNECTION BETWEEN
COMPETITIVE ADVANTAGE AND SOCIAL ISSUES

KoHuenuia cTBOpeHHA CNinbHOI WiHHOCTI 6byna aani po3BMHEHA

MopTtepom i Kpamepom (201 1), aki noacHnAu ue Ak HeobxigHWUn There are ramercus ways in wéich addressing societal concerns can yield pre-
KPOK B eBo/toLii Bi3Hecy Ta BU3HAYMAM LEe AK: «MONITUKA Ta mnmmt‘?&::mﬁm‘
onepaljiiiHa NPaKTUKa, AKi NiABULLYIOTb KOHKYPEHTOCNPOMOXHICTb e e ST S S U e
KOMMAaHil, BOAHOYAC PEKNAMYOUM - MOKPALLEHHA EKOHOMIYHUX i I

coujiaNibHUX YMOB Yy rpoMagax, y AKMX BiH npautoe. CTBOpeHHA

CNiNbHOI LiHHOCTI 30CcepearKy€eTbCA HA BUABJIEHHI Ta PO3LUMPEHHI

3B'A3KIB MiXK CyCniNbHMM Ta eKOHOMIYHMM nporpecom» (Porter and ¢ A?.c&t:mu
Kramer 2011, p. 2). Ana NMopTtepa Ta Kpamepa (2011) notpeba y “ 7

CTBOPEHHI cninbHOI LiHHOCTI (CSV) € YacTKOBO pe3ynbTaTom
3BMYaMHUX BY3bKUX BisHec-cTpaTerii, SKi 3a3BM4Yal He BPaxoBYOTb
LUMPOKI GaKTOpW, WO BN/IMBAKOTb HA iX AOBFOCTPOKOBUI YCHIiX.
MpumitHo, wo MopTep i Kpamep (2011) BigHocATb KCB a0 uiei
KaTeropii, BBaXaroum Le 3aCTapinoto Ta 0OMeKeHO KOHUEMLIED,
AKa BUHUKNA AK cNocCib NoKpawmuTK penyTaLito KoMNaHili, i, AK
HaCNiAOK, BOHU CTBepAXYIoTb, Wwo KCB mae 3amiHuTu KCB.

COMPANY
PRODUCTIVITY

/oA

e

Porter, M. E., & Kramer, M. R. (2011). Creating shared value. Harvard Business Review(January-February)
https://moodle.luniversitenumerique.fr/pluginfile.php/6274/mod folder/content/0/8.%20La%20valeur%20partage%CC%8
1e%20-%20Micheal%20Porter.pdf



https://moodle.luniversitenumerique.fr/pluginfile.php/6274/mod_folder/content/0/8.%20La%20valeur%20partage%CC%81e%20-%20Micheal%20Porter.pdf
https://moodle.luniversitenumerique.fr/pluginfile.php/6274/mod_folder/content/0/8.%20La%20valeur%20partage%CC%81e%20-%20Micheal%20Porter.pdf

Co-funded by
the European Union

Sumy National
Agrarian University

2010-Ti: KCB i cTBOpEHHA
CNiNIbHOI LLIHHOCTI

6. LLIO TAKE KOPINMOPATUBHA COLIAJIbHA BIANOBIAANIbHICTb? EBOJTIOLLIA KCB

THE CONNECTION BETWEEN

MorKnmBo, HanbiNbL peneBaHTHUN BHeCOK opTepa Ta Kpamepa COMPETITIVE ADVANTAGE AND SOCIAL ISSUES

(2011) noxoguTb Big TBEPAXKEHHA, WO «MeTa Kopnopauii mae bytu There are nemercus ways in which addressing societal concerms can yisld pro-
. . . . . ductivity benefes t0 a fum. Considar, for example, what happens when a firm
nepeBM3HaYeHa AK CTBOPEHHA CNiNIbHOI LiHHOCTI» (C. 2) | BKa3iBKM Ha ewests in a wellness program. Society bensfics because employees and thair
Te, WO NepwmM KPOKOM A/1A LbOro € iaeHTdIiKaLia cycninbHi e e ST S S U e
notpebun, a TakoXK NepesBaru Yn WKoay, AKi 6isHec BTINIOE y CBOIN R
npoaykuii. BignosigHo, MopTtep i Kpamep (201 1) BctaHoBUAU TpH ENVIRONMENTAL
cnocobu cTBOPEHHA CNiNIbHOI LiHHOCTI:
P i SUPPLIER

1. nepeocmucneHHA NPOAYKTIB i PUHKIB, Saim ¢ ACCESS AND
2. nepeoCMUCNEHHA NPOAYKTUBHOCTI B IAHLOXKY CTBOPEHHA “ 7

BapTOCTi Ta
3. CTBOpPEHHA AOMNOMIXHUX rasy3eBmx KNacTepis, Ae npaLtoe COMPANY

. PRODUCTIVITY
KOMMaHisA. -

/oA

Porter, M. E., & Kramer, M. R. (2011). Creating shared value. Harvard Business Review(January-February)
https://moodle.luniversitenumerique.fr/pluginfile.php/6274/mod folder/content/0/8.%20La%20valeur%20partage%CC%8
1e%20-%20Micheal%20Porter.pdf
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CNiNbHOI LLIHHOCTI

Trapp (2012) HasiB npuknag TpeTboro nokoniHHA KCB yepes
pocnigxeHHa Vattenfall, wuBeacbKoi AeprKaBHOI eHEepPreTUYHoI
Komnanii, Aka y 2008 poui 3anyctnna KamnaHito 3a/1y4eHHA
3aUiKaBaeHUX CTOPIH 3a niaTpmmKku KCB, cnpamoBaHy Ha

NOM AIKLWLEHHA HacNigKiB 3miHM KnimaTty. CuTyauia nokasana, wo
HaBITb AKWO KamnaHia Vattenfall ctocyBanaca 4iTkux couiasibHUX
i rnobanbHMX Npobnem (3miHa KnimaTy), BOHA BCe OAHO
Bigobparkana Tmnosi HisHec-uini (y LbOMy BUNALKY CTBOPEHHA
IHTepecy A0 eKOJIOTYHUX 3YCU/Ib KOMMAHIl Ta CTBOPEHHA iMIAXY
6peHay, noB’A3aHOro 3 6opoTbbOot0 3 3MiHA KNiMaTy, WO CTaHe
KOHKYPEeHTHOIO nepesaroto nepworo Kpoky) (Trapp 2012).
Takmm ymnHom Tpann (2012) 3pobus BHecoK y KoHuenuito KCB,
MNOKa3aBLUWM HOBI posii Ta 060B’A3KM, AKI KOpNopaLii FroToBi B3ATH
Ha cebe ana CTBOPEHHA CMNiNbHOI LLIHHOCTI.

Trapp, N. L. (2012). Corporation as climate ambassador: Transcending business sector boundaries in a Swedish CSR campaign. Public Relations Review, 38(3), 458-
465. https://doi.org/10.1016/j.pubrev.2012.03.004
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CNiNbHOI LLIHHOCTI

Y TpeTbomy BMAAHHI KHUTKM YeHgnepa Ta BepTtepa CTpaTeriyHa KopnopaTmMBHA
couianbHa BignosiganvHictb (2013), aBTOpM BU3HANW aKTyaNbHICTb CTBOPEHHA
CMiNIbHOI LWiHHOCTI, NOCTIMHOI B nonepeaHix BUAAHHAX, i NiAKPECANAN NOTO
3HAYeHHS, 3MIHUBLUM NiA3aro/IOBOK KHUMM 3 «3aLikaBaeHi CTOPOHM B rnobasibHOMY
cepeaoBULLI» Ha HOBY BepcCito 3aLiKaB/ieHi CTOPOHM, r1obani3auia Ta cTinke
CTBOPEHHA BapTOCTi». PAaKTUYHO, Y TPETbOMY BUAAHHI KHUIM YaHanep i BepTep
(2013) cTBepasytoTh, LLLO KCB MAE NOTEHLIAN ANA CTBOPEHHA CTANOI
LIHHOCTI, | LU0 NEPLUUA KPOK A0 LibOro NOMArA€ Y BUSHAYEHHI
COUIANTbHUX NPOBJIEM, ANA BUPILLEHHA AKUX KOMMNAHIA MOXE CTBOPUTU
PUHOK, EPEKTUBHI TA COUIAJZIbHO BIANOBIAAJIbHI PILLEHHA. Mi3Hiwe, y
4yeTBepTOMY M OCTAaHHbOMY BUAAHHI YeHgnep (2016) po3mipKoBye NpPo eBOAIOLLIO
KCB Ta ii Bce Ginblie BU3HAHHA AK LEeHTPa/IbHOro eNeMeHTa NPUNHATTA CTPATErivyHUX
pilleHb KOMMAHII, @ TaKOXK 1l NOBCAKAEHHOI AIANbHOCTI. 3 UbOro BUAAHHA BUAHO, LLO
Yananep (2016) posymie CTBOPEHHA CTIMKOI LLiHHOCTI AK OA4HY 3 FOJIOBHUX Ljinen
KCB. HacnpaBai nia3aronoBoK YeTBepToro BuAaHHA «CTBOPEHHA CTaN0l LLIHHOCTI»
pe3tomye HOBY TOUKy 30py YeHanepa (2016) Ha KCB, 3rigHO 3 AKOIO «CTBOPEHHA
LLiIHHOCTi He MOXXHa YHUKHYTW... [HaTOMicTb] ii NOTPiGHO NpuitHATK» (CTOP. XXVii).

Chandler, D. (2016). Strategic corporate
social responsibility: sustainable value
creation. United States of America: SAGE
Publications.

Chandler, D., & Werther, W. B. (2013).
Strategic corporate social responsibility:
stakeholders, globalization, and
sustainable value creation (3rd ed.).
United States of America: SAGE
Publications.
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CNiNbHOI LLIHHOCTI

Y 2015 poui Kepponn BigHoBuB poboTy Hag KCB yepes ornag
eBOJIIOLT KOHUENLLl, AKMN AOMOBHUB NOro ornaa nitepatypu 1999

Ta 2010 pokKiB, ane Luboro pasy BiH pO3r1A4aB KOHKYpPYHOUi Ta stakeholder engagement and management,
B3aEMOAOMOBHIOKOUI KOHUENUii, AKI CTa/IM YAaCTUHOIO CY4aCHOro
Ainosoro cnoBHuKa. Kepponn (2015) po3srnaHys KoHuenu;i business ethics,

3a/1y4EeHHA 3aLiKaBNEHUX CTOPIH Ta yNpaBaiHHA, Bi3HeC-eTUKY,
KOPNOPaTUBHOIO rPOMaAsHCTBA, KOPMNOPATUBHOI CTIMKOCTI Ta
CTBOPEHHSA CMi/IbHOI LiIHHOCTI Ta AiNWOB BUCHOBKY, LU0 BCi BOHU
B3AEMONOB'A3aHI Ta NepeTUHaoTbCA. 30Kpema, Kepponn (2015)

corporate citizenship,

3a3HaumB, WO BCi Ui KoHUenuii 6yan BkatoyeHi 8 KCB, Tomy BiH corporate Sustainability,
BU3HAYAE 1l AK OPIEHTUP | LEHTPANIbHY YaCTUHY PYyXYy COLiaNIbHO
BignosiganbHoro b6isHecy and the creation of shared value

Carroll, A. B. (2015). Corporate social responsibility. Organizational Dynamics, 44(2), 87-96.
https://doi.org/10.1016/j.0rgdyn.2015.02.002
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Carroll, A. B. (2015). Corporate social responsibility.
Organizational Dynamics, 44(2), 87-96.
https://doi.org/10.1016/j.0rgdyn.2015.02.002
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